
Stand Out In 2024!
Build a Brand That Stands the 

Test of Time
Michael Michelini
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What We'll Cover

• Mindset

• Idea Genearation

• Funnel Mapping

• Attribution

• Affiliate Strategy

• Paid Ad Strategy

• Examples & Case Studies

• Opportunity For You (IST 
Only)

• Q & A
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Mindset
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A Brand Is...
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Food For A 
Community
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To Feed An 
Audience
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No Food? No Brand!
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We Are All Media Companies
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Accept You Are In 
Media
• Content

• Influencers

• Paid Media

• Community Building

• Affiliates

• CTA
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Create Stories
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Tactics
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Who Are Your 
Customers?
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Follow Customer
Not Competitor

Following Competitor...Always #2
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Idea Generation
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Reading Competitor Reviews

© MichaelMichelini.com @ India Sourcing Conference, Feb 5, 2024 23



Boring!
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Boost With AI
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Values & Differentiators
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Content - Be Real

Talk about stuff people afraid to talk about.

Other people don’t want to share (secret)

Document don’t create 

Make it a journey, an adventure. 
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Boost with AI

write a 300 word email reply to an angry customer 
about his broken product with our no questions 
guarantee in the tone of a medival king of england
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Comparison (us vs. them)
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Packaging
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Packaging Best For Main Image
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AI Images
• Before

• After
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Laying Foundation
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Map Your Funnel
Your Marketing
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External Traffic Funnel
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Amazon Attribution
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Engaging 
Affiliates
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Promo code: blogname15: 15% off discount, one 
redemption per customer on all moka pot series. 
Valid until March 31 2024

© MichaelMichelini.com @ India Sourcing Conference, Feb 5, 2024 63



Paid External 
Traffic

Adding More Blocks
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Website
Do You Need It?
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Landing Pages
Are Money
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Hidden Landing Pages
Only for Social Media / Email
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Boosting Ads
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What’s the Goal 
of this Content - 
CTA
CTA = call to action.
Some examples:
• Subscribe to email list

• Get Pixel (retargeting)

• Buy my product
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Hack: Do All 3!
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Summary, Questions
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Audience Examples?
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Opportunity For IST 2024
We're Looking For Investor, Partner in a Brand
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Free Content

• Podcast on B2B Trade

• Blogs, Videos, Webinars

• Training & Workshops
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Thanks!

social.Mikesblog.com/ist2024
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